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Results

Selected results:

>

>

Among the top 10 onlineshops with the strongest eVisibility there are four pure fashion retailer.

Top 10 rankings of the four analysed eVisibility categories differ widely. Three online shops can be found
in all four categories among the top 10.

The eVisibility categories search results and comparison shopping websites each show one leading
onlineshop with a strong advantage in comparison to the other shops.

Nine of the Top 10 suppliers for fashion and clothing present themselves in all four categories of online-
visibility.

Fewer fashionshops can be found on Twitter than on Facebook. An online shop from a different sector
shows the best visibility in social media.

MarketingmaBnahmen

Study Profile
@% researCh tOOIS Study eVisibility Clothing 2016

erfassen, verstehen, bewerten



Information on study

Benefits and Scope:

A detailed analysis focuses 100 eShops for clothing,
overall ranking comprises 281 eShops

with the highest eVisibility

in four online categories search results, paid search, comparison
shopping websites, social media on basis of 84 Top 10-Rankings

all information on 36 PowerPoint slides

short delivery as PDF and PowerPoint file

study is objective, independent and neutral

benefits: analysis of online-visibility,
extensive competitors compendium

/ Analysed Clothing
eShops:

= baur.de
= bench.de

» bonbrix.de
* breuninger.com

» jackjones.de

» jeans.ch

» jeans-direkt.de
» jeans-fritz.de

» jeans-manufaktur.de

/
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Research Design

Research Design:

Groduct Categories

= \Women Tops

= Women Pullovers
= Women Trousers
= Men T-shirts

= Men Sweaters

= Men Jeans

= Children T-shirts

Search Results Paid Search

= Children Pullovers c _ Social Media
. - omparison

Children Trousers Shopping (Facebook,
* Boots Websites Google+, Twitter,
= Caps and Hats YouTube)

= Jewellery )

[ Ranking Position }
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Information on study

The study analyses the following aspects:

. = which shops are dominating the market within the eVisibility category search results? |
= which shops are listed on top in the overall ranking? !
= which competing shops are listed in comparison shopping websites?

= which shops call attention in social media?

= which shops show eVisibility in all four categories?

. = which share of the entire eVisibility holds each single category for Top brands? |
- = where within the top 281 shops are the big brands listed? :

The 36 pages containing study costs 380 EUR plus VAT.

__________________________________________________________________________________________________________________________________

Design of research:

' For the most important product categories research tools identifies important associated search terms and
" analyses on this basis eVisibility for the clothing industry in the internet. eVisibility includes the online .
| presence expressed in the positioning of search results, paid search, comparison shopping websites and i
social media. The results of every eVisibility category are merged into an overall ranking. The study is '
objective, independent and neutral and is published in January 2016.
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Study Extracts (1)

Please note: extracts show fictional data

eVisibility-Rankings
Search Results

Ranking Search Results (top 10}

Which of the four eVisibility
categories are focused by

eVisibility-Rankings ;
Fdquisitio.de Comparison Shopping Websites th e 0 n I I n eS h O p S ?
slisxpress.de Ranking Comparison Shopping Websites (top 20)
alhyounesd. com " s as .
Rank | e5hop Po EVIEIhI'IW—RﬂnkIHQE
amazon.dz Overall Ranking in Order of Online Categories
ansans.de ! I:-nnpr:nc.de 2= Ranking Total eVisibility in Order of Online Categories (top 10)
2 breuninger. com 151
appelrath.com 3 | brand=dfriznds de T P
areaZbuy.de 4 buffale-zhop.de 10¢
k] burberry. com B1,
arteliergs. de & | calistam.de EEEAE B BB B
acosde 7 campdawvid.de 57,
. ] camycat.de B, B0 14— — — [— —
stelizrgs.de 9 | casuskfashion.com a7,
L) 9 | catfootwearde a7, 40 1 - [ I — — —
| cecilos 5,
12 | closed.com 31,
| research 13| cordon.de 0,
Mgt 12 | c-und-a.com 30,
daughtersandsons-mesrbusch.de | 25
ed™ 4 2B . g™ o , &8 N
Which onlineshop attracts w " o
. . n Search Results  w Paid Search  « Comparison Shopping Websies  w Social Media
the most attention via top
X
search results? ' research tools T
—
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Study Extracts (2)

Please note: extracts show fictional data

eVisibility-Rankings

Which performance show
the Top 10 eVisibility-shops
in detailed rankings?

I0wverall Ranking in Order of Online Categories

Ranking eVisibility Total in Crder of Online Categories (top 100)

eVisibility-Positionierung

show the onlineshops within
competitive environment?

1 r—— 4 Positionierung/A hnlichkeit der Anbister

z heollisterco. com 2 S — -

7 Thomad o e eVisibility-Rankings

3 hugot Tom 3 Owverall Ranking in Order of Online Categories

5 | hut-kaufen de 4 Suchtreffer Ranking Total eVisibility in Order of Online Categories (top 10}

6 | hutschopping d= £ . A Social Medi

7 iminou. de 4 tom-tailor.d= Q ) gla. = Search Comp. Social

5| imwalking.d= trendfsbricde LDtshin-ade . | results | search | Shop.W. | Media | Total

I T E— 1 trigema. de (=] Pts. |Hanl:. Pis. |Hank. Pts. |Hanl:. Pts. |Hanl:.

10 | intersport.d= ] o 1 sportimus. de 1424 2 4818

. — y tchibo-idess . de O

—t ""‘*—‘*i&g- S s 2 | spreadshirts.de 227 10 4803

13 | jacke. nutzshopping.de Suchanzeigen A 3 steinbicher-austria. com sl T 3 40T, 5

14 | jackjones.de . PP

15 | jades24.com 1 strest-one.de O ShETEREaEE e 4 g
5 | stilnest com 424 & | 530 2 |s:m| 5 | 38 = 48,3

: stizfelparadies.de Q
ﬁ :esearch tools 6 | stoffhalle?d.de g3 z 75 51 | =50 8 | 833 7 2318,3
ﬂ‘:\;rwr:r:rf.ﬂr;vwrrr
T strest-one.de 2315 4 4,5- ?',5-- 14091 4 195.9
& | stylefruits.de -:J- 181 10 | 575 7 | s58] & 1424
Which positioning and focus o i i tej e te jenel 6 | oyl s

10 | tausendkind.de i54] 20 | 08| 37 | 278 5 | 530 u 1181
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Order form

FAX: 0049 711 - 55090384

Contractor:
research tools, Kesselwasen 10, D-73728 Esslingen am Neckar, Germany

We hereby order the Study eVisibility Clothing 2016
at a price of 380 EUR plus VAT.

Customer:
Company:

Contact person:

E-Mail:

Position:

Date, Place, Signature:
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Contact / Experience

Contact:

' Managing Director |
. Diplom-Kaufmann, Marktforscher BVM

Tel. +49 711 - 55090381, Fax +49 711 - 55090384
E-Mail: uwe.matzner@research-tools.net

' research tools |
. Kesselwasen 10, D-73728 Esslingen am Neckar, Germany
. www.research-tools.net

research tools: Marketingmalinahmen erfassen — verstehen — bewerten

________________________________________________________________________________________________________________________________

- eVisibility / clothing studies we released lately: b Slnce 2005 research tools is market- orlentated

. = Studie eVisibility HaushaltsgroRgerate 2015 L " and takes an expert position in the collection, i
- = Studie eVisibility Buchhandel 2015 . | comprehension and evaluation of companies’ |
= Studie eVisibility Fotografiebedarf 2015 ' marketing-methods. With about 50 released
. = Studie eVisibility Babybedarf 2015 5 : marketing studies per year, research toolsis
. = Study eShop-Analysis Department Stores 2015 . 1 one of the most productive market study !

. = Study eShop-Analysis Clothing 2014 L publlshers in Germany.
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