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Information on study

➢ Three of ten analyzed sports betting brands are offering the maximum amount of seven sports.

➢ Since betting is international there are a lot of languages offered. Their amount varies between three and 

a total of nineteen languages.

➢ With regard to the payment options there are huge differences between the providers. The range goes 

from eight to 24 options. 

➢ The analysis of 20 comparison websites shows, that the analyzed sports betting brands are listed in the 

average in 13.2 comparison websites. One provider is listed in all analyzed comparison website.

➢ Four sports betting brands are offering a 24/7 hotline. The response quality of mystery calls is not 

significant better than the quality of mystery mails. Several companies don’t answer mails at all. 

➢ Although search engines are very important for research in the internet, no provider has paid ads on 

Google or Bing. 

➢ The companies show large restrain in their promotion. There weren’t any posts in social media channels 

related to virtual sports betting.

Key facts Marketing Mix:
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top-performance 
servicecenter:

bet-at-home

top-performance

comparison websites: Bet365

Ø 0.4 relevant press articles

per brand per year

no relevant postings
in social media

Ø 4,8
virtual sports betting
products offered
per brand

highest quantity of
withdrawal and 
payment options:

Bwin

promotion

product
place

Marketing-Mix
Kfz

Marketing Mix
Virtual Sports Betting

!

Key facts Marketing Mix:

Information on study
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Information on study

10 analyzed brands:

▪ Bet-at-home

▪ Bet365

▪ Bet777

▪ Betsafe

▪ Bwin

▪ Interwetten

▪ Ladbrokes

▪ NordicBet

▪ Sportingbet

▪ Tipico

analysis focuses marketing activities of ten competitors 

content: Product, Price, Place, Promotion

integral analysis from the view of ten
virtual sports betting brands

all information on 291 PowerPoint slides 

short delivery as PDF and PowerPoint file

study is objective, independent and neutral

benefits: usable for clear positioning and adequate reaction 

to marketing activities of competitors

Benefits and Scope:
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Information on study

Analyzed Brands:

Bet-at-home

maximum amount of
placing bets at once

Bet365

strong performance in 
comparison websites

Bet777

high answer quality for
mystery mails

Betsafe

phone calls: personal 

first contact

Bwin

high answer quality for
mystery mails

Interwetten

strong presence in 
comparison websites

Ladbrokes

high maximum of
winning per day

NordicBet

high answer quality for
mystery calls

Sportingbet

high streaming quality

Tipico

high amount of offered
sports

This study analyzes particularly marketing-active 
brands in the betting sector. The basis of the 
selection is a preliminary research on product 
portfolio, pricing, distribution and communication.
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Product

▪ assortment range

▪ team and player 

names

▪ game status 

indicator

▪ length of game/bet

▪ offered languages

▪ …

Pricing

▪ conditions of 

participation 

▪ paymant options

▪ maximum winnings

▪ odds/bonuses

▪ hotline

▪ additional measures

▪ …

Distribution

▪ distribution channels

▪ hotline

▪ website features

▪ website usability

▪ ways of contact

▪ price comparison 

websites

▪ mystery calls / mails

▪ …

Promotion

▪ customers media

▪ advertisement 

(Germany)

▪ search engines

▪ social media

▪ press releases

▪ promotion strategies

▪ …

Analysis of marketing activities for ten virtual sports betting brands

Strengths / Weaknesses Marketing Ranking Marketing Positioning

Information on study

Research Design:
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Design of research:

The study is based on information from own research, online databases, mystery research and secondary 

sources. AdVision digital provides spendings for promotion in media. The study is released in March 2019. 

Analysis: 

▪ comparison of offered sports

▪ comparison of total amount of play principles and type of bets

▪ comparison of available payment options

▪ presence in price comparison websites and search engines

▪ evaluation of phone calls at the analysed companies

▪ evaluation of online requests at the analysed companies

▪ spendings for promotion in Germany / motives in internet, print, radio, TV

▪ presence in social media (Facebook, Google+, Twitter, YouTube)

▪ analysis of consistency and unique positions according to USPs and 

motives in promotion

▪ Marketing Mix Ranking based on all analysed marketing activities

▪ Marketing Positioning based on correspondence analysis

Key data:

▪ 9 different sports

▪ >40 types of bets

▪ up to 24 payment 

options

▪ 20 price comparison 

websites

▪ 50 mystery calls, 

50 mystery mails

▪ spendings for 

promotion in Germany 

(4 media)

▪ 4 social media channels

Information on study

Study content:

Price: The 291 pages containing study costs 3,600 EUR incl. VAT



Study Profile Marketing Mix Analysis
Virtual Sports Betting 2019

Table of content

➢ Management Summary 8

➢ Research design 18

➢ Product 21

▪ Overview products 26

▪ Product range 27

offered Sports; Type of Bets and Playing Principles

▪ Product features 40
Options, Proximity to Reality, Information, Technical Aspects

▪ Individualization 54
Languages, create own Teams

▪ Innovation 59
Special Features

➢ Conditions 64

▪ Overview of conditions 67

▪ Conditions of participation 68

©
W

a
v
e
b
re

a
k

M
e
d
ia

 L
td

/1
2
3
R

F
.C

O
M



Study Profile Marketing Mix Analysis
Virtual Sports Betting 2019

Table of content

▪ Payment options 69
Withdrawal Options, Payment Options, Fees, Minimum/Maximum Amount

▪ Maximum winning 91
per Bet, per Day, per Bettor and Week

▪ Odds / bonuses 92
Odds, Ranking of Providers Odds, Deposit Bonuses for new Customers

▪ Hotline 104
Fee

▪ Additional measures 105

▪ Unique selling proposition 110

Special Offers

➢ Distribution 112

▪ Overview distribution 115

▪ Distribution Channels 116
Direct Sales

©
W

a
v
e
b
re

a
k

M
e
d
ia

 L
td

/1
2
3
R

F
.C

O
M



Study Profile Marketing Mix Analysis
Virtual Sports Betting 2019

Table of content

▪ Website 122
Usability, Features

▪ Comparison websites 126
Placing, Listing

▪ Ways of contact 131
Location, Hotline, in written form and through Social Media

▪ Servicecenter performance at phone calls 135
Hotline operating hours, Evaluation Phone Calls

▪ Servicecenter performance at online support 143
Properties of Online Contact, Elements of Forms, Evaluation E-Mail Answers

▪ Special offers 154

➢ Promotion 156

▪ Overview promotion 160

▪ Website 162
Slogan and Benefits

©
W

a
v
e
b
re

a
k

M
e
d
ia

 L
td

/1
2
3
R

F
.C

O
M



Study Profile Marketing Mix Analysis
Virtual Sports Betting 2019

Table of content

▪ Flyer 172

▪ Customer media 174

▪ Advertisement
Promotion Spendings

▪ Search engines 176
Search Results and Paid Search

▪ Social media and PR marketing 186
Social Media Channels, Facebook, Google+, Twitter, YouTube, Influencer Marketing, Press                   

Release, Press Articles, Press Efficiency

▪ Promotion strategy 205
Effort and Service Aspects; Consistency and USP within Slogans and Motives

▪ Unique characteristics 234

➢ Strengths and weaknesses of the providers  236 

➢ Marketing Ranking 250

▪ Product 253

©
W

a
v
e
b
re

a
k

M
e
d
ia

 L
td

/1
2
3
R

F
.C

O
M



Study Profile Marketing Mix Analysis
Virtual Sports Betting 2019

Table of content

▪ Conditions 259

▪ Distribution 264

▪ Promotion 271

▪ Marketing Mix overall 277

▪ Marketing Mix Ranking 279

➢ Marketing positioning 280

➢ List of sources 288

➢ Contact 290

©
W

a
v
e
b
re

a
k

M
e
d
ia

 L
td

/1
2
3
R

F
.C

O
M



13

Study Profile Marketing Mix Analysis
Virtual Sports Betting 2019

Samples of Analysis (1)

Please note: extracts show fictional data

How many payment options

can the player choose?

Which competitor offers the

highest amount of betting types? 



14

Study Profile Marketing Mix Analysis
Virtual Sports Betting 2019

Samples of Analysis (2)

Please note: extracts show fictional data

How often are the companies

listed in comparison websites?

Which provider achieves a satisfying
servicecenter performance? 
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Samples of Analysis (3)

Please note: extracts show fictional data

Which provider holds top 

position in search engines? 

Which companies invest

in media promotion?
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Samples of Analysis (4)

Please note: extracts show fictional data

Which provider offers convincing

performance in social media?

Which companies show a similar

focus on marketing activities?
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Order Form

We will gladly accept your order via informal e-mail or with a completed order form. 

E-Mail: uwe.matzner@research-tools.net

FAX:    +49 711 – 55090384

Contractor: research tools, Kesselwasen 10, D-73728 Esslingen am Neckar, Germany

We hereby order the Study Marketing Mix Analysis Virtual Sports Betting 2019

at a price of 3,600 EUR plus VAT.

Buyer:

Company:

Contact person:

E-Mail:

Position:

Date, Place, Signature:

mailto:uwe.matzner@research-tools.net
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Contact / Experience in Industry Sector

Uwe Matzner General Manager

Diplom-Kaufmann, Marktforscher BVM

Tel. +49 711 - 55090381, Fax +49 711 - 55090384,

E-Mail: uwe.matzner@research-tools.net

research tools

Kesselwasen 10, D-73728 Esslingen am Neckar, Germany

www.research-tools.net

research tools: Marketingmaßnahmen erfassen – verstehen – bewerten 

Since 2005, research tools has

been doing research within

marketing and competition and

positions itself as a marketing

studies specialist. Since 2016,

twelve studies have been published 

on the gambling sector. 

Following studies on the gambling sector were released lately:

▪ Studie Sponsoring Glücksspiel 2018

▪ Studie eVisibility Glücksspiel 2017

▪ Werbemarktanalyse Glücksspiel 2017

▪ Studie Glücksspielmarkt-Zielgr. Lottospieler < 45 Jahre 2017

▪ Studie Unternehmensprofile Glücksspiel 2017

▪ Marketing-Mix-Analyse Sportwetten 2017

Contact:


