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Information on study

Key facts Marketing Mix:

>

Three of ten analyzed sports betting brands are offering the maximum amount of seven sports.

Since betting is international there are a lot of languages offered. Their amount varies between three and
a total of nineteen languages.

With regard to the payment options there are huge differences between the providers. The range goes
from eight to 24 options.

The analysis of 20 comparison websites shows, that the analyzed sports betting brands are listed in the
average in 13.2 comparison websites. One provider is listed in all analyzed comparison website.

Four sports betting brands are offering a 24/7 hotline. The response quality of mystery calls is not
significant better than the quality of mystery mails. Several companies don’t answer mails at all.

Although search engines are very important for research in the internet, no provider has paid ads on
Google or Bing.

The companies show large restrain in their promotion. There weren'’t any posts in social media channels
related to virtual sports betting.
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Information on study

Key facts Marketing Mix:

g4.8 top-performance
’ servicecenter:

virtual sports betting bet-at-home

products offered
per brand

duct
produc STaco

top-performance

1\&/ 1\%3_%/ 1\&/1\&/ 1\\3% comparison websites: Bet365

Marketing Mix
Virtual Sports Betting

@ 0.4 relevant press articles
per brand per year

highest quantity of
withdrawal and

payment options: promotion

Bwin no relevant postings
in social media |
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Information on study

Benefits and Scope:

analysis focuses marketing activities of ten competitors

content: Product, Price, Place, Promotion

integral analysis from the view of ten
virtual sports betting brands

all information on 291 PowerPoint slides

short delivery as PDF and PowerPoint file

study is objective, independent and neutral

benefits: usable for clear positioning and adequate reaction
to marketing activities of competitors

y

10 analyzed brands:

= Bet-at-home
= Bet365

= Bet777

= Betsafe

= Bwin

* |nterwetten
» Ladbrokes
= NordicBet

= Sportingbet
= Tipico

E:
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Information on

Analyzed Brands:

Betsafe

Bet365

Bet-at-home

maximum amount of strong performance in high answer quality for phone calls: personal
placing bets at once comparison websites mystery mails first contact
J
4 .

Ladbrokes NordicBet

I ¢
high answer quality for strong presence in high maximum of high answer quality for
mystery mails comparison websites winning per day mystery calls

J

-

This study analyzes particularly marketing-active
brands in the betting sector. The basis of the
selection is a preliminary research on product

high streaming quality hightamount of offered portfolio, pricing, distribution and communication.
sports

Sportingbet

/
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Information on study

Research Design:

{ Analysis of marketing activities for ten virtual sports betting brands j
<L <L <L L <L
( Product ( Pricing [ Distribution ( Promotion
= assortment range = conditions of = distribution channels = customers media
= team and player participation = hotline = advertisement
names » paymant options = website features (Germany)
= game status * maximum winnings = website usability = search engines
indicator = odds/bonuses = ways of contact = social media
= length of game/bet = hotline » price comparison = press releases
= offered languages = additional measures websites * promotion strategies
. . = mystery calls / mails .
Y L Y Y

> S > >

[ Strengths / Weaknesses Marketing Ranking Marketing Positioning j

Virtual Sports Betting 2019
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Information on study

Study content:

' Analysis: 1 Key data:

. = comparison of offered sports ! » 9 different sports

= comparison of total amount of play principles and type of bets = >40 types of bets

. = comparison of available payment options | = up to 24 payment

. = presence in price comparison websites and search engines ! options

. = evaluation of phone calls at the analysed companies || = 20 price comparison

. = evaluation of online requests at the analysed companies 1 websites

. = spendings for promotion in Germany / motives in internet, print, radio, TV . = 50 mystery calls,

= presence in social media (Facebook, Google+, Twitter, YouTube) . 50 mystery mails

. = analysis of consistency and unique positions according to USPs and .+ = spendings for

' motives in promotion .| promotion in Germany

» Marketing Mix Ranking based on all analysed marketing activities ' (4 media) !
. = Marketing Positioning based on correspondence analysis . = 4 social media channelsi

___________________________________________________________________________________________________________________________________

_________________________________________________________________________________________________________________________________________

' Design of research:
' The study is based on information from own research, online databases, mystery research and secondary
' sources. AdVision digital provides spendings for promotion in media. The study is released in March 2019.
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Table of content

Payment options
Withdrawal Options, Payment Options, Fees, Minimum/Maximum Amount

Maximum winning
per Bet, per Day, per Bettor and Week

= Odds / bonuses 92
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Table of content

Website

Usability, Features

Comparison websites
Placing, Listing

= Ways of contact 131
Location, Hotline, in written form and through Social Media

= Servicecenter performance at phone calls 135
Hotline operating hours, Evaluation Phone Calls

= Servicecenter performance at online support 143
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Study Profile Marketing Mix Analysis
Virtual Sports Betting 2019

MarketingmaBnahmen
Y W1 erfassen, verstehen, bewerten



Table of content
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= Advertisement
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Search Results and Paid Search
» Social media and PR marketing 186

Social Media Channels, Facebook, Google+, Twitter, YouTube, Influencer Marketing, Press
Release, Press Articles, Press Efficiency

» Promotion strategy 205
Effort and Service Aspects; Consistency and USP within Slogans and Motives
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Samples of Analysis (1)

Please note: extracts show fictional data

Product

Product range — Soccer

How many payment options
can the player choose?

Soccer: Total amount of play principles and type of bets

Product

Product features — Technical aspects

Bet365 _ Length of a gamefrace
cer77 |
getsate |

Bet-at-home

Conditions

Payment options

Provider Speadway

Quantity of available payment options

Bet-at-home 3 minutes
itenveren |
Bet3ss 4 minutes Bet-at-home
Ladorores | -
Bet77T 5 minutes Bet36s
Norgcaet | -
Betsafe 2 minutes Bet777
3 minutes Betsafe
Tipico. | | verveten 4minutes -
} Bwin
0 Ladbrokes 5 minutes
Interwetten
Saurce: company wabsias NordicBet 2 minutes Ladbrokes
research tools haz Sportingbet 3 minutes

it MordicBet
Tipico 4 minutes

Markativnyna brabeen
erfasmen, versishes, beweries

SportingBet

Source: company wabstas

research tools

Which competitor offers the
highest amount of betting types?

Tipice

M
Wirt

30

Source: company wabstas

o Mearketing Mix sod
:::iir:j “mls irtual Sp-t?ns ﬂmgﬁs

afasmn, wrsishen, beveriss
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Samples of Analysis (2)

Please note: extracts show fictional data

Conditions

Payment options How often are the companies
Provider's payment options and conditions (expressed in british pounds) — Brand A I I StEd I ncom p ar I son w eb S I teS ?

Payment | Proce DiStribUtio‘n

Options options ( Servicecenter performance at phone calls

Phone calls

Apple Pa b3 X 1/3 |instant . . "
’ Distribution
Bank wire tr. x X 115 | 35 Provider First contact Waiting i Comparison websites
Maestro X - | 3/5 linstant Listings in comparison websites by provider
X16=-X
MasterCard™ | x | x | 3/5 [instant| | Bet-athome | in person oanth Score points Comparison websites
’ 250 20
MNeteller % ¥ | @71 |instant recorded A8 =X
Bet365 Min.
PayPal % | % | 0/1 |instant announcement @ %29 1 200
Paysafecard - % - instant Xa3T-X
BetT77 'E’m'&’:cdmm Min. 150
Skrill b x| 0/1 |instant @xa4n 10
X18-X 100
VISA b b 1/3 |instant Betsafe in person Min.
Sowrce: company wabstas, * W withdrewsl options; [: daposit optic @ X298 h 50
AT =X
5 research tools wi | Bun recorded MO
Motspututen announcement an
@ X:33 g M BN N B N N N N N N,
. & & &
Source: resasrch tools ’:Q(@ {‘;éj é‘:{\ .393@ g"b \d*'EP : 3’0 @ {@(P
ress N ‘:-5‘ & @ & & 0‘&
sauid re . & « N El
Wh . h . d h . . f . w number of listings =——cCOre points
ich provider achieves a satisfying |
? @ research tools Marketing Mix Analysis
servicecenter performance” i researct g e
erfansen, versishen, bewerisn
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Samples of Analysis (3)

Please note: extracts show fictional data

Sa:-lglmlgil:::l-lsaarch results Wh I C h CO m p an I es I n Vest

First Placement in search engines (position of the first listing) I n m ed I a p ro m otl 0 n ?

Promotion
Company Social media & PR - PR

Efficiency of press relations
alculation; Share of press arti "
Promotion
Bel365 B - 98 Bet-at-home Advertisement — promotion spendings in Germany
Bet777 90 - - - Betans Distribution of promotion spendings between November 2017 and October 2018 (in Eura)
Betsaf - 4 - -
= Bet777 25
un w | - |- |- setatnone [ 5o
Betsafe 35
Interwetten S I serses | ¢o.000
Bwin
Ladbrokes 9 | 88 | - . set777 | :0.000
Interwetten
st | - | - | - | sesare NN 20000
Ladbrokes
Sportingbet 53 - - - ;
= 4 — swin [J 10.000
ipico - - -
| erveten | 500
S0 hitacls; * Evaluation of search angines Gaogle and E Sportingbet I e
WTCE . MBSO an| 5, " uahion SEArch anginas ai
y Lacbroves | ¢0000
P37 research tools S Tipico 25
e o a0 go | Mowceet I soooo

Sportingbet _ 20.000
Tipico [ 10.000

a 10,000 20.000 30000 40000 50.000 60.000 T0.000 B0.000 S0.000 100.000

T
ks

Which provider holds top
position in search engines?

Savrce: AdVeson dgital, cakcuatad by rasearch taols

research tools Marketing Mix Anslyss
Mahatingaa Yaban Wirual Spars Belting 2019

afasmn, wrsishen, beveriss
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Samples of Analysis (4)

Please note: extracts show fictional data

Promotion Which companies show a similar
focus on marketing activities?

Active and passive presence in media: Share of impact for Facebook, Google+, Twitter and YouTube
as well as share of press releases and press

Marketing positioning
Company
Facebook | Google+

Positioning/Similarity of the companies Marketing ranking
Bet365 5.0 10,0 5.0 Marketing-Mix overall
Bet?77 330 - - Marketing-Mix-Efforts overall (in %)
© Bet-at-home & Produc

Betsafe 330 - - O Bet3Gs

Bwin 5,0 10,0 5.C getathome [CEEEETN 60

Interwetten 5.0 10,0 5.0 Eetl 0] S50 | 20 [10]

Ladbrokes | 320 | - - Betr77 I S S T

NordicBet 330 - - A Price Betsafe 20 60 30

riingbet 50 10,0 5( Buwin | 50 | 20 |

Sporting © Ladbrokes © MordicBet m

Tipico 50 10,0 5¢ Interwetten I R " T
Source: resaanch tools, * prass raleasas; ** press amicks o SpDI'lJI'g:ElDI Ladbrokes

% research tools o Noraicget ] TN FTINETY

B MahetignaTeaban
S e Sporingoet | INECHN N S N S NN
Tiico | I N T
B2 research tools 0 50 100 150 200
. . . . = Product = Conditions = Distribution = Promation
Which provider offers convincing -
H H H o Karkeging Mix Anal
performance in social media? § rosearch tools i S
exfagsen, wersishen, bewerisn
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Order Form

We will gladly accept your order via informal e-mail or with a completed order form.
E-Mail: uwe.matzner@research-tools.net
FAX: +49 711 -55090384

Contractor: research tools, Kesselwasen 10, D-73728 Esslingen am Neckar, Germany

We hereby order the Study Marketing Mix Analysis Virtual Sports Betting 2019
at a price of 3,600 EUR plus VAT.

Buyer:

Company:

Contact person:

E-Malil:

Position:

Date, Place, Signature:
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mailto:uwe.matzner@research-tools.net

Contact / Experience in Industry Sector

Contact:

_________________________________________________________________________________________________________

' General Manager

. Diplom-Kaufmann, Marktforscher BVM

' Tel. +49 711 - 55090381, Fax +49 711 - 55090384,
E-Mail: uwe.matzner@research-tools.net

' research tools
. Kesselwasen 10, D-73728 Esslingen am Neckar, Germany
. www.research-tools.net

' research tools: MarketingmaRnahmen erfassen — verstehen — bewerten

_________________________________________________________________________________________________________

' Following studies on the gambling sector were released lately: ' Since 2005, research tools has

= Studie Sponsoring Glicksspiel 2018 ' been doing research within

. = Studie eVisibility Glicksspiel 2017 i marketing and competition and

= Werbemarktanalyse Glucksspiel 2017 .1 positions itself as a marketing

- = Studie Gliicksspielmarkt-Zielgr. Lottospieler < 45 Jahre 2017 .| studies specialist. Since 2016,

. = Studie Unternehmensprofile Gliicksspiel 2017 5 twelve studies have been published
. = Marketing-Mix-Analyse Sportwetten 2017 . on the gambling sector.
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