
Study Profile Study Social Media 
Performance Supplements 2024

Study Social Media Performance 
Supplements 2024

analyzed by:
research tools, Esslingen am Neckar

April 2024

©
A

n
d
re

a
 P

ia
c
q
u
a
d
io

/p
e
x
e
ls

.c
o
m

+++ Athletic Greens +++ Amway +++ BODY IP +++ Bulk +++ Cellucor +++ CLIF +++ ESN +++ Herbalife +++ iHerb +++ Liebscher & Bracht +++ 

More +++ Muscletech +++ MYPROTEIN +++ Optimum Nutrition +++ PROZIS +++ RINGANA +++ Zec+ +++ and further 83 supplement brands +++
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Information on Study

Which social media platforms are significant in my industry?

On which platforms do companies focus their efforts, and where do they have 

weaknesses or gaps?

What are the most successful Posts and Videos?

Which providers stand out for having particularly many popular posts or 

videos?

Who are the benchmarks on the platforms Facebook, Instagram, LinkedIn, 

TikTok, X and YouTube?

What insights can I draw from the activities of my competitors?

Which brands are considered major players in Social Media within the 

industry?

Benefits:
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Management Summary

Key Facts about the Social Media platforms:

6 brands with

>1,000,000 fans 

most posts:

@Myprotein

6 posts with

>4,000 likes 
100 

Supplement
brands

on social media

most interactions:

More

Ø 16,4 videos

per company
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Information on Study

100 analyzed supplement 

brands:

▪ …

▪ Amway

▪ Cellucor

▪ ESN

▪ Herbalife

▪ iHerb

▪ Liebscher & Bracht

▪ More

▪ Muscletech

▪ MYPROTEIN

▪ RINGANA

▪ …

Detailed analysis of the Social Media Performance

Rankings of 100 supplement brands that are particularly active on Social Media

On the Social Media Plattforms: 

Facebook, Instagram, LinkedIn, TikTok, X, YouTube

All information in competitive comparison on 164 PowerPoint pages

Available as PDF and PowerPoint file at short notice

The study is objective, independent and neutral

Benefits: 

Benchmarks for Social Media Performance at the provider and posting level

Benefits and Scope of the Study:
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Research Design

Concept:

Followers

Interactions Posts
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Study Information

Research Design:

For 100 supplement brands, the social media performance on the platforms Facebook, Instagram, LinkedIn, TikTok, X and YouTube was 

assessed for the 12-month period from January 1, 2023 to December 31, 2023, and the most successful posts and videos were presented. The 

study was conducted objectively, independently and impartially and was published in April 2024.

Price of the study: The study with 164 pages costs EUR 3,800 plus VAT. 

Study Contents:

The study in figures:

100 
Supplement 

brands

6 
Social Media Platforms: 

Facebook, Instagram, LinkedIn, 

TikTok, X, YouTube

>100 
Top-Posts

ordered by Likes,

Comments

and Interaction rate

around 42,000 
analysed Posts,

multiple millions of 

subscribers and numerous 

interactions
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Study Samples (1)

Please note: Samples show fictional data

Which platforms are 

used the most?

What are the statistics of the 

platforms and the providers?
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Study Samples (2)

Please note: Samples show fictional data

What are the most successful posts in terms 

of likes, comments or interaction rate?

Which providers stand out due 

to a high interaction rate?
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Study Samples (3)

Please note: Samples show fictional data

Which brands impress with 

a broad performance?

Which brands are the benchmarks 

on the six platforms?
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Order Form

We will gladly accept your order by informal e-mail or with a completed order form.

E-Mail: uwe.matzner@research-tools.net

FAX: +49 (0)711 – 55090384

Contractor:

research tools, Kesselwasen 10, D-73728 Esslingen am Neckar, Germany

We hereby order the Study Social Media Performance Supplements 2024 at a price of EUR 3,800 plus VAT. 

Customer:

Company: 

Contact person: 

E-Mail: 

Position: 

Date, place, signature: 

mailto:uwe.matzner@research-tools.net
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Contact / Industry Experience

Your contact for this study is:

Other relevant studies on the healthcare industry:

▪ Werbemarktanalyse Pharmaz. Muskel- und Gelenkpräparate 2024

▪ Studie Paid Search Arzneimittel 2023

▪ Studie eVisibility Nahrungsergänzungsmittel 2023

▪ Werbemarktanalyse Nahrungsergänzungsmittel 2022

▪ Studie Social Media Performance Arzneimittelhersteller 2022

▪ Studie eVisibility Medikamente 2022

Healthcare industry: Over 30 studies have been published since 2021.

André Muth

 

Marketing Manager und Data Analyst

Master of Arts Soziologie 

Tel, +49 (0)711 - 55090381, Fax +49 (0)711 - 55090384

E-Mail: andre.muth@research-tools.net

research tools

Kesselwasen 10, 73728 Esslingen am Neckar

www.research-tools.net

research tools, Marketingmaßnahmen erfassen – verstehen – bewerten 

Since 2005, research tools has been 

conducting marketing and competition-

orientated research and has positioned 

itself as a specialist in marketing 

analysis, controlling and monitoring.

In the series ‘Social Media Performance’ 

over 20 market studies on various 

industries have been published since 

2021.
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